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1) How scholarly academic and scholarly publishing is
changing — Nick Evans (including a reference to role of
ALPSP)

2) A strategic overview of the marketing department’s role —
Melinda Kenneway

3) View from the front line: what do librarians want? —
BHEHTF(WE-MHEE BPEERE ER)
4) How to protect and develop sales: issues for journal
publishers in Japan — Tony O’Rourke




