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« &Z-Breakout roomTHETEZE=_A2—F B8 . Excel macro
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Your Names Kevin and Takuo I Breakout Room 4|
Facebook Ads Step1 Google Adwords Step 2 Isoquant for 70,000 Customers I Step 3
70,000

Impressions CPM Rate Conversion Rate  Customers Impressions CPM Rate Conversion Rate  Customers Facebook Impressions  Facebook Customers Google Impressions Google Customers Total Cost

5,000,000 $10.00 0.20000% 10,000 5,000,000 $15.00 0.25000% 12,500

10,000,000 $10.83 0.19400% 19,400 10,000,000 $15.64 0.23500% 23,500 5,000,000 10,000 35,820,896 60,000

15,000,000 $12.02 0.18800% 28,200 15,000,000 $16.61 0.22150% 33,225 10,000,000 19,400 26,015,424 50,600

20,000,000 $13.16 0.18200% 36,400 20,000,000 $17.64 0.20800% 41,600 15,000,000 28,200 20,096,154 41,800

25,000,000 $14.87 0.17600% 44,000 25,000,000 $18.69 0.19450% 48,625 20,000,000 36,400 15,169,300 33,600

30,000,000 $16.05 0.17000% 51,000 30,000,000 $19.30 0.18100% 54,300 25,000,000 44,000 11,063,830 26,000

35,000,000 $17.64 0.16400% 57,400 35,000,000 $20.66 0.16750% 58,625 30,000,000 51,000 7,600,000 19,000

40,000,000 $19.33 0.15800% 63,200 40,000,000 $21.63 0.15400% 61,600 35,000,000 57,400 5,040,000 12,600

45,000,000 $20.55 0.15200% 68,400 45,000,000 $21.51 0.14050% 63,225

50,000,000 $22.51 0.14600% 73,000 50,000,000 $22.37 0.12700% 63,500 Submit Answers for Step 1,2,3

Class 4 - Isoquants (Responses) ¥r #% & SavedtoDrive
File Edit View Insert Format Data Tools Form Add-ons Help Lastedit was seconds ago
~ o~ | T O100% v $ % .0 .00 123v Default(ai. v 10 ~ B 7 & A & HEY Ev ilvlpr Wy o M v~3-
fef
A B c D E F G H
Timestamp Your Team Names Your Breakout Room Nur Facebook Customers at : Google Adwords Custom Facebook Customers at : Google Impressions with 5M Fac Google Customers with 5M Facebook Impt
2 1/14/2021 22:49:54 bob 1 2 3 4 5
3 1/15/2021 11:52:32 3 10000 12500 10000 40000000 60000
4 1/15/2021 11:52:52 15 10000 12500 10000 35000000 60000
5 1/15/2021 11:52:56 6 10000 12500 10000 35000000 60000
6 1/15/2021 11:53:51 1 10000 12500 10000 38961038.96 60000
7 1/15/2021 11:54:05 1 10000 12500 10000 40000000 60000
8 1/15/2021 11:55:37 7 10000 12500 10000 37325038.88 60000
9 1/15/2021 11:55:37 6 10000 12500 10000 35000000 60000
14 10000 12500 10000 38961038.96 60000

10 1/15/2021 11:55:39
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