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Atypon – Who we are and what we do

Measuring the digital footprint of scholarship

Morphing contentMorphing content

The benefits of XML

Management tools for publishersManagement tools for publishers

Some typical sites



Atypon – Helping Publishers Grow their 
B i O liBusiness Online

Providing publishers with sophisticated and
flexible e publishing solutions since 1995flexible e-publishing solutions since 1995

Widen Readership

C b i d lCreate new business models

Grow revenue

Take control of your content

Interact with the reader more effectivelyInteract with the reader more effectively

Some Recent and existing Clientsg



The WWW started in 1991
In 1991 we did not know…..

Journals and articles

How many journals exist and how their numbers 
change 

How many articles published, how often they were y p , y
read

Who was reading them and did they value themWho was reading them and did they value them 

Slide courtesy Mike Mabe CEO - STM

In 1991 we did not know…..

Authors

How many authors and co-authors

Change in numbers over time

Where authors come from geographically 
and institutionally 

Slide courtesy Mike Mabe CEO - STM



In 1991 we did not know…..

Publishers

How many and of what type

How many journals do they publish 

Slide courtesy Mike Mabe CEO - STM

In 1991 we did not know…..

Readers

How many readers and from where

How readership changes over timeHow readership changes over time

Ho m ch and ho often did the readHow much and how often did they read

Slide courtesy Mike Mabe CEO - STM



How we found out 

Digital Revolution enabled the producers, 
d th t b t di dusers and the uses to be studied more 

effectively 

Downloads

Citations

Linking

On site behaviourOn site behaviour

Electronic versions of secondary sources 
allowed journal numbers and distributions to beallowed journal numbers and distributions to be 
analysed 

Slide courtesy Mike Mabe CEO - STM

Digital - Making it possible to do 
completely new thingscompletely new things

To break up the content

To recombine the content

To have distributed data collection, sharing and 
analysis

New forms of communication:  blogs, wikis etcg ,

Developing ideas as a group/community

To track user behaviour without registrationTo track user behaviour without registration 

To understand and market to the reader better.



The content is no longer fixedThe content is no longer fixed

The individual article

Sh ld i i i l fi d ‘ i fShould we insist on a single, fixed, ‘version of 
record’? 

Slide courtesy of Sally Morris – Morris Associates

The article of the future is both a coherent 
narrative and an agglomeration of supportingnarrative and an agglomeration of supporting 
material

The individual article

Should we insist on a single fixed ‘version ofShould we insist on a single, fixed, version of 
record’?

or should it be an evolving agglomeration…or should it be an evolving agglomeration           
of data, descriptive text, discussion, and other 
relevant media?relevant media?

Slide courtesy of Sally Morris – Morris Associates



Understand and interact with the reader

By behavioral tracking

By marketing to groups defined by the 
publisher

Based on the understanding of individual 
behavior

Using tools under your control

Consequencesq

The importance of XML

The importance or real time control of your web 
site



Personalisatio
Sophisticated 

search 
options

Personalisatio
n

B k d J l optionsBook and Journal 
support

Taxonomic 
browse

Sophisticated 
access 
controlbrowse control

User centric design – building on rich XML 

Directly 
editable 
areas

Different 
home page 
styles for 
differentdifferent 
journals

XML 
encoding ofencoding of 
figures 
allows for 
special 
figure 
handling



User centric design – building on rich XML 

Different 
home page 
styles for 
different

Podcast’s 
can be be 
directly 
loaded bydifferent 

journals
loaded by 
the 
publisher

Putting the 
chemistrychemistry 
figures 
first, 
engages

All 
objects

engages 
the 
chemist 
better objects 

assigned 
separate 
DOI’s 

User centric design – building on rich XML 

Low resolution figures for 
rapid delivery, linked to 
high resolution version for 
detailed viewing and 
PowerPoint downloadPowerPoint download 
version

Link



Atypon Admin tool yp

Allows the publisher to 

Load and quality assure content

Define the packages to be sold

Determine the business rules

Define the users:Define the users: 

Individuals, organizations, and consortia

Control the look and feel of the siteControl the look and feel of the site

Deploy web 2:0 tools

Report on all activity 

From the desktop making changes in real timep g g

Atypon Admin Tool
Administration Tool allows 
publishers to administer yp
from the desktop:

Institutional, individual and 
consortia identity and 
moremore…

To create content bundles for sale 
that replicate the print equivalentthat replicate the print equivalent 
and go beyond them

To define the business 
rules governing access

To load and validate content – both 
PDF and FT XML plus supplementary

To load and manage 
advertising and PDF and FT XML plus supplementary 

content

advertising and 
marketing campaigns



Discoverability – Taxonomies    - http://www.aluka.org/

Management Toolsg

On the desktop

Real Time

Control of

Business models; the matching of content 
bundles, and user and contracts,

Look and feel

ContentContent

Loading 

M k tiMarketing



Admin Tool screen shot

The end

cbeckett@atypon comcbeckett@atypon.com



Books and Journals together


